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Ask a typical business person, edu-
cator, or student what is wrong with
collegiate business education and most
likely you will wish you had never
asked. Critics assert that business
schools are oriented toward bureau-
cratic management rather than toward
entrepreneurial activities; that busi-
ness school graduates are often un-
able to write or to spell; that business
school curricula place too much em-
phasis on quantitative analysis and
too little on qualitative factors such
as creative thinking, reasoned judg-
ment, and interpersonal relationships;
and that business school faculty are
frequently pigeonholed in narrow dis-
ciplines and fail to develop integrated
business programs. This paper pro-
poses a new business core curriculum
intended to overcome much of the
criticism currently directed at colle-
giate business education and, in so
doing, to help business students de-
velop professional attitudes, commu-
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nication skills, and leadership poten-
tial.

Criticism of collegiate business ed-
ucation is not new. In 1959, two inde-
pendent studies sponsored by the Ford
Foundation and the Carnegie Foun-
dation recognized the need to broaden
the undergraduate business curricu-
lum in order to achieve a balance be-
tween vocational and liberal educa-
tion. Almost a quarter century later,
the 1984 report of the National Insti-
tute of Education and the 1985 curric-
ulum study of the Association of
American Colleges both reached a
similar conclusion. Yet, few business
schools have seriously attempted to
develop a business core curriculum
that is anything more than a mis-
matched collection of departmental
courses.

Proposed Core Curriculum

The proposed business core curric-
ulum presented in Table 1 attempts to
remedy this problem. The core is struc-
tured so as to meet the curriculum
standards of the American Assembly
of Collegiate Schools of Business
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(AACSB) and, at the same time, to
allow students to develop liberal art
skills within a business context. All of
the proposed courses are integrated in
nature. Each of the courses, with the
exception of ‘‘Dimensions of Busi-
ness,”’ requires students to interact
with the computer and to solve un-
structured problems. Similarly, writ-
ten communication is stressed in all
of the courses, and students are ex-
pected to learn how to interpret busi-
ness information rather than how to
perform mundane calculations.

The proposed business core courses
are based on three assumptions. First,
the courses are taught on a seventeen-
week semester basis with summer clas-
ses conducted over eight weeks. Sec-
ond, each student enrolled in the col-
lege of business has ready access to a
personal computer, either on or off
campus. Third, teaching loads are ad-
justed to allow several of the courses
to be team-taught by faculty members
from more than one department and
those faculty members teaching a
course alone are required to integrate
material from current periodicals and
other departments into their course.



- Dascription of Core Courses

Dimensions of Business: Presents
the historical development of busi-
ness, the shifting structure of indus-
try, and the changing role of the work
force. Emphasis is placed on teaching
the student to understand and adjust
to institutional changes and to evalu-
ate critically the future roles of busi-
ness in society.

Prerequisite: None
Faculty: General Business

Information and Control in Busi-
ness I: Investigates information re-
quirements and data processing pro-
cedures relevant to managerial deci-
sion making. Basic computer systems
concepts are examined, and compu-
ter-generated business reports are de-
veloped from data files.
Prerequisite: None
Faculty: Accounting; Decision and
Information Systems

Information and Control in Busi-
ness IT: Introduces quantitative meth-
ods of statistical analysis as aids in
managerial control. The use of stan-
dard computer programs provides the
student with an opportunity to apply
various statistical techniques to prob-
lems of production, marketing, and
finance.

Prerequisites: Information and Con-
trol in Business I; Calculus

Faculty: Decision and Information
Systems

Analysis of Financial Statements:
Examines the processes by which fi-
nancial accounting information is ac-
cumulated and reported to manage-
ment and external users., Techniques
for analyzing and evaluating financial
statement information are presented
within the context of managerial and
investment decision making.
Prerequisites: Dimensions of Busi-
ness; Information and Control in Busi-
ness I1
Faculty: Accounting; Finance

Cost Behavior and Controls within
Firms: Focuses on cost accumulation
systems and cost behavior concepts
with the integration of quantitative
methods. Techniques for managing

TABLE 1. Proposed Business Core Curriculum

First Year

First-year English composition I

First-year English composition II

Differential and integral calculus
*Dimensions of business
*Information and control in business I

General studies

Second Year

Human communication
*Analysis of financial statements

*Contemporary issues in economics
*Economic influences on management

*Written communication in business
General studies

Third Year

*Environmental forces in business I
*Environmental forces in business II

*Management of human resources

*Strategic management of markets

Fourth Year

*Information and control in business I1

*Cost behavior and controls within firms

*Interpersonal communication and negotiation in business
*Management of production and operations

General studies or field of specialization

Hours
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*Managerial decision making under uncertainty 3
General studies or field of specialization

inventory and working capital are ex-
amined and related to problems of
capital budgeting, asset valuation and
resource allocation.

Prerequisite: Analysis of Financial
Statements

Faculty: Accounting; Decision and
Information Systems

Contemporary Issues in Economics:
Applies basic economic principles to
current problems of economic policy
including inflation, unemployment,
forecasting, and international trade.
An analysis of the monetary system
presents the student with an under-
standing of the functions of money

*Business Core Curriculum (45 semester hours)

and the effects of monetary policy on
interest rates and economic growth.
Prerequisites: Dimensions of Busi-
ness; Information and Control in Busi-
ness |

Faculty: Economics

Economic Influences on Manage-
ment: Examines current economic
issues affecting managerial decision
making such as production, competi-
tion, price levels, capital formation,
and technological innovation. The eco-
nomic impact of government policies
toward business are explored with an
emphasis on deficit spending, corpor-
ate taxation, and antitrust activity.
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Prerequisite: Contemporary Issues in
Economics

Faculty: Economics

Written Communication in Busi-
ness: Focuses on the organization
and presentation of written business
information with an emphasis on the
writing of letters, memoranda and re-
ports. The use of computer word proc-
essing and graphics teaches the stu-
dent a variety of techniques to en-
hance his/her written communication.
Prerequisites: Dimensions of Busi-
ness; Information and Control in Busi-
ness I; First-Year English Composi-
tion I1
Faculty: General Business

Environmental Forces in Business I
Presents an overview of the legal, so-
cial, political, competitive, techno-
logical, ethical, and international en-
vironments as they relate to profit and
nonprofit organizations. Guest lec-
turers provide the student with greater
depth concerning the social, political,
technological, and international en-
vironments and offer the student in-
sights into the value orientations of
other institutions and cultures.
Prerequisite: Economic Influences on
Management
Faculty: General Business;
Lecturers

Guest

Environmental Forces in Business II:
Continues the analysis of business en-
vironments with particular emphasis
on the legal and ethical dimensions.
Rules governing business conduct and
policy are examined and integrated
with current trends.

Prerequisite: Environmental Forces
in Business ]
Faculty: General Business

Interpersonal Communication and
Negotiation in Business: Focuses on
the theories and dimensions of hu-
man interaction within a business set-
ting. Emphasis is placed on teaching
the student effective communication
and negotiation skills so as to reduce
and resolve interpersonal conflicts
without recourse to litigation.
Prereguisites: Written Communica-
tion in Business; Human Communi-
cation
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Faculty: General Business; Manage-
ment

Management of Human Resources:
Applies organizational and behavioral
theories of management to current
problems of selecting, developing,
maintaining, and utilizing a compe-
tent work force. The use of case stud-
ies allows the student to analyze or-
ganizational relationships and to ex-
plore the impact of change and infor-
mal groups upon the effectiveness of
employees.

Prerequisite: Written Communica-
tion in Business
Faculty: Management

Management of Production and
Operations: Analyzes the production
function from a managerial point of
view and integrates operations man-
agement with strategic planning, im-
plementation, and control. The use of
case studies allows the student to as-
sess the impact of the major compo-
nents of production and operations
management on organizational pro-
ductivity and performance.
Prerequisite: Cost Behavior and Con-
trols within Firms
Faculty: Management; Purchasing,
Transportation, and QOperations

Strategic Management of Markets:
Investigates the role of marketing
within the firm and society, as well as
the managerial and ethical implica-
tions of current marketing trends. An
examination of policy formulation
and implementation teaches the stu-
dent how to develop marketing objec-
tives and how to respond to market
opportunities, environmental change,
and competition.

Prerequisite: Environmental Forces
in Business ]
Faculty: Marketing

Managerial Decision Making under
Uncertainty: Provides an entrepre-
neurial orientation toward business
with a broad, humanistic view of the
corporation. The use of real-world in-
teraction and case studies trains the
student to think creatively and to solve
problems in complex, unstructured
situations.
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Prerequisites: All other business core
courses

Faculty: Finance; Management; Mar-
keting
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